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	    1 / 1
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	Languages
	Examination
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	Written pass/fail exam
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Aims and objectives: to provide students with the insight into entrepreneurship and with understanding of how to make one’s idea become a ready-to-use service/product on the market. 
Intended capabilities: 
When the course is finished, students will be able to
· Cleary understand and account for the motives behind and prerequisites for entrepreneurship 
· Gain basic knowledge about different qualifications necessary to start a new business 
· Transform a research into a business idea 

· Understand the requirements for starting a new business

· Account for and apply various financial models 
· Sell one’s idea 
· Evaluate the idea from a commercial perspective 
· Know more about IPR, Open-Source-legislation and software patents

· Have an opinion on what competence is needed when looking for partners and/or co-workers
· Develop ones’ leadership skills and entrepreneurial mind-set
· Be prepared to make a business pitch
Description: This course introduces students to the fundamental principles and issues of entrepreneurship and boosts the development of entrepreneurial mind-set. The course covers the following topics: Entrepreneurship: requirements for starting; NABC; Pitching; Preparation of a business plan; Peculiarities of starting a business in Ukraine; Sales in practice; Innovation and leadership; Venture capital; Business angels; Business vodel generation; Lean start-up; Pitch training; Competences.

Reading list:

1. Bessant J. Innovation and Entrepreneurship : A complete book on innovation science and practice and an introduction to entrepreneurship / John Bessant, Joe Tidd. – Wiley, 2007.

2. Bono E. How to have creative ideas – 62 Exercises to develop the mind / Edward de Bono. - Random House Publ., 2006. – 180 p.

3. Bono E. Serious Creativity. Using the Power of Lateral Thinking to Create New Ideas / Edward de Bono. – Harper Collins Business, 1996.

4. Ekman S. Design Inspired Innovation / Sten Ekman et al. - World Scientific Publications. – 2006. 
5. Johansson F. The Medici Effect. Breakthrough Insights at the Intersection of Ideas, Concepts & Cultures / Frans Johansson. - Harvard Business Press, 2004. - 200 p. 
6. Kelley T. The Art of Innovation. Lessons in Creativity from IDEO, America´s Leading Design Firm / Tom Kelley. - Currency Doubleday, 2001. – 300 p.
7. Mullins J. The New Business Road Test : what entrepreneurs and executives should do before writing a business plan/ John W. Mullins. – 3rd ed. – Prentis Hall, Financial Times, 2010. – 337 p.
Additional web-resources:
http://www.businessinsider.com/25-best-small-businesses-in-2013-2013-9
http://www.entrepreneur.com/startingabusiness/businessideas/
http://whatscomingin2014.com/business-ideas-for-2014/
http://archive.aweber.com/whoisjl/L2Wbo/h/These_Business_Ideas_Will_Thrive_in.htm
https://www.youtube.com/watch?v=wyrFWbGiGOc
